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What is search engine optimization?

SEO  is the process of affecting the online visibility of a website or a web page in a web search 
engine's unpaid results...  ̶ Wikipedia
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My Take on SEO (& SEM)

 It’s all about the content
 Quality of title, headings, words and 

description
 Links to and linking from

 Quality of links – especially to and from 
.edu’s

 Architecture
 Responsive design
 Expressive URL’s
 Efficient navigation – no more than 5 

clicks

 SEM 
 Search Engine Marketing promotes 

website content by increasing its 
visibility in search engine results pages 
through paid advertising – Wikipedia

 AdWords
 Content, products and services 

keywords and phrases should be 
managed and coordinated



Keyword planning!
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SEO Success Factors

Content Architecture HTML Trust Links Personal Social
Quality +3 Crawl +3 Titles +3 Authority +3 Quality +3 Country +3 Reputation +2

Research +3 Mobile +3 Description +3 Engage +2 Text +2 Locality +3 Shares +1

Words +2 Duplicate +2 Structure +2 History +1 Numbers +1 History +2

Fresh +2 Speed +2 Headers +1 Piracy -1 Paid -3

Vertical +2 URLs +1 Stuffing -2 Ads -1 Spam -3

Answers +2 HTTPS +1 Hidden -1

Thin -2 Cloaking -3

Danny Sullivan. “The Periodic Table of SEP Success Factors: 2017 edition now released”. (June 12, 2017) 
https://searchengineland/2017-periodic-table-of-seo-factors-276790. 

On-the-page SEO Off-the-page SEO

https://searchengineland/2017-periodic-table-of-seo-factors-276790
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Who sponsors & runs SEO projects?

IT KM Marketing
Taxonomy X X
SEO/SEM X
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What’s in common?

SEO/SEM Taxonomy
Gather terms X X
Analyze content X X
Prioritize terms X
User testing X
Term management X
Tag content X
Build links X
Build landing pages X
Build site maps X
Governance X
Analytics X X
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Common goals

Consistency and completeness





Taxonomy Strategies  The business of organized information Semantic STAFFING Experts placing experts 11

Size of the problem: e-commerce example

AdWords by SKU
Count Cost

Number of SKU’s 100,000
Average keywords/SKU 10
Total keywords 1,000,000
Cost/Keyword/Month $1
Cost/Month $1,000,000

AdWords by SKU group
Count Keywords Totals

Level 1 10 10 100
Level 2 100 5 500
Level 3 1000 3 3000
Total Groups 3600
Cost/Keyword/M $1
Cost/Month $3,600

 With a large number of SKU’s, you must group or prioritize SKU’s to efficiently buy
AdWords to promote products in Google search results.
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Size of the problem: communications example

AdWords by content item
Count Cost

Number of content items 12,000
Average keywords/item 10
Total keywords 120,000
Cost/Keyword/Month $1
Cost/Month $120,000

AdWords by content group
Count Keywords Totals

Broad topics 15 20 300
Landing pages 10 20 200
Other promoted 5 20 100
Total Groups/ 
Promo 600
Cost/Keyword/M $1
Cost/Month $600

 With a large amount of content, it’s efficient to group or prioritize content and buy 
AdWords to promote broad topics, landing pages and other promoted content in 
Google search results.
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Recommendations

 Manage SEO/SEM “words” and phrases as part of the taxonomy – do not run on separate 
tracks.

 Use taxonomy management tools for SEO/SEM.
 Use text mining tools to analyze content and surface potential keywords and phrases.
 Ranking by Google search volume is an important prioritization metric.
 Identified keywords and phrases should inform the way content is written, especially titles and

headings.
 This all part of the content architecture ecosystem.
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Content architecture ecosystem
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Webography

 Danny Sullivan. “The Periodic Table of SEP Success Factors: 2017 edition now released”. 
(June 12, 2017) https://searchengineland/2017-periodic-table-of-seo-factors-276790.

 Martin Kaltenböck. “Text Mining in PoolParty Semantic Suite”. (September 21, 2017) 
https://www.slideshare.net/MartinKaltenboeck/text-mining-in-poolparty-semantic-suite. 

 Gloria Ward. “7 Critical Success Factors in SEM”. (March 18, 2009). 
https://www.slideshare.net/glopin/7crictialfactors.

 “What Is Search Marketing?” https://searchengineland.com/guide/what-is-sem.
 WordStream. “Free Keyword Tools”. http://www.wordstream.com/free-keyword-tools.

https://searchengineland/2017-periodic-table-of-seo-factors-276790
https://www.slideshare.net/MartinKaltenboeck/text-mining-in-poolparty-semantic-suite
https://www.slideshare.net/glopin/7crictialfactors
https://searchengineland.com/guide/what-is-sem
http://www.wordstream.com/free-keyword-tools
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Questions
Joseph Busch
jbusch@taxonomystrategies.com
joseph@semanticstaffing.com
mobile +1 415-377-7912 

mailto:jbusch@taxonomystrategies.com
mailto:joseph@semanticstaffing.com
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