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What is search engine optimization?

< SEO is the process of affecting the online visibility of a website or a web page in a web search
engine's unpaid results... — Wikipedia
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My Take on SEO (& SEM)

< It's all about the content
= Quality of title, headings, words and
description
< Links to and linking from
= Quality of links — especially to and from
.edu’s
< Architecture
= Responsive design
= Expressive URL’s

= Efficient navigation — no more than 5
clicks

< SEM
= Search Engine Marketing promotes
website content by increasing its

visibility in search engine results pages
through paid advertising — Wikipedia

< AdWords

= Content, products and services
keywords and phrases should be
managed and coordinated

' Semantic STAFFING Experts placing experts



Keyword planning!
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SEO Success Factors

On-the-page SEO Off-the-page SEO

Architecture | HTML
[ Quality *2 Crawl *3 Authority **  [Quality ** | Country *2 Reputation *2

Research *3 | Mobile *3 Iml Engage *2 Text +2 Locality *3 Shares *1
| Words +2 | Duplicate *2  Structure *2 History ** Numbers *1  History *2

Fresh *2 Speed *2 Headers *! | Piracy 1 Paid -3

Vertical 2 | URLs *1 Stuffing -2 Ads -1 Spam -3

Answers *2 HTTPS *! Hidden -1

Thin -2 Cloaking -3

Danny Sullivan. “The Periodic Table of SEP Success Factors: 2017 edition now released”. (June 12, 2017)
https://searchengineland/2017-periodic-table-of-seo-factors-276790.
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Who sponsors & runs SEO projects?

___

Taxonomy
SEO/SEM X
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What's iIn common?

I SEO/SEM

Gather terms X X
Analyze content X X
Prioritize terms X
User testing X
Term management X
Tag content X
Build links X
Build landing pages X
Build site maps X
Governance X
Analytics X X
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Common goals

(onsistency and completeness
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Help | My Account ~ | Find a Store | Weekly Ad | %% Chat Now

&

football shoes

SHOP BY SPORT

FREE SHIPPING NO MINIMUM PURCHASE

FOOTWEAR

APPAREL

OUTERWEAR

ACCESSORIES

FAN SHOP

Q

HOLIDAY CLEARANCE

Holiday Deals
Shop Now »

FREE & FAST
IN-STORE PICK UP

+ FREE IN-STORE RETURNS crita cny eschstans aceiy. potats

Home * Sports Gear & Equipment »

Filter By

Gender
Adult (2)
Men's (80)
Youth (16)
Brand
adidas (34)
Nike (38)
Under Armour (26)

Cleat Type

Detachable (5)
Molded (84)
Turf (&)

Cleat Height
Low (56)
Mid (40)

Shoe Size

10K (1)

Football Gear * Football Cleats

Football Cleats

‘ SPEND 530 GET %10 WITH BUY ONLINE PICK UP IN STORE

HOLIDAY DEALS

SHOP THE SEASON'S BIGGEST SAVINGS >

(A4 4.4 4

Nike Men's Vapor
Untouchable Pro Football

Cleats

{131)

(TR L]

Under Armour Men's
Highlight MC Football
Cleats

% (50)

Under Armour Kids'
Highlight R Football
Cleats

98 Products
\ - P

‘---”

Sort By | Top Sellers

HEEEY 4 VFEEEE 4

Nike Men's Force Savage
Varsity Football Cleats

MUCWAT- 7 A Q0 caa o



Size of the problem: e-commerce example

AdWords by SKU AdWords by SKU group
_ —
Number of SKU'’s 100,000 Level 1

Average keywords/SKU 10 Level 2 100

Total keywords 1,000,000 Level 3 1000

Cost/Keyword/Month $1  Total Groups

Cost/Month $1,000,000 Cost/Keyword/M

Cost/Month

500
3000
3600

$1
$3,600

< With alarge number of SKU’s, you must group or prioritize SKU'’s to efficiently buy

AdWords to promote products in Google search results.
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wWordStream Our Software HowWe Help Pricing Blog PPCU

COnline Advertising Made Easy

Free Keyword Tool

Discover and export new keywords and
performance data to help you succeed in search.

Enter Keyword or website URL to find suggestions: Choose Industry (Optional); Select Country (Optional):

Q, | hitps:fewnn dickssportinggoods_ comfimens-cleats Sporis & Fitness A\ United States v

---------
- e @ o bl Iy
"— -

S
~ ~Sh0wing 10 of 700 keywords g 690 more keywords availaﬂe‘ d
- an = = -
Keywords Google Search Volume Competition CPC = Opportunity Score

nike shoes for men 165,000 Get smart keyword recommendations and your

nike air max 2017 60,500 personalized Opportunity Score with a
Free Trial of WordStream Advisor

jordan shoes for men 80,500
tennis shoes for women 40,500
nike air max thea 40,500
air max 2017 33,100
nike free m 27,100
nike shorts women 27,100
womens black nike shoes 27,100

womens board shorts 27,100
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Search RWJF

Robert Wood Johnson Foundation How We Work Our Focus Areas About RWJF

RWJF Honors .
Culture of Health E3s
Prize Winners '

Now in its fifth year, the Prize recognizes communities that are
pursuing innovative ideas and creating solutions to put good
health within everyone's reach.

..'E')\,_.’.. BY
-

LEARN MORE

Sign up for RWJF news and research SUBSCRIBE Stay connected W f =Einl o N
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Size of the problem: communications example

AdWords by content item

AdWords by content group

| Count | Cost _ _

Number of content items 12,000
Average keywords/item 10
Total keywords 120,000
Cost/Keyword/Month

Cost/Month

$1
$120,000

Broad topics

Landing pages 10 20 200
Other promoted 5 20 100
Total Groups/

Promo 600
Cost/Keyword/M $1
Cost/Month $600

< With a large amount of content, it’s efficient to group or prioritize content and buy
AdWords to promote broad topics, landing pages and other promoted content in

Google search results.
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Robert Wood Johnson Foundation

RWJF Home /[

- e @0 @D D an an o,

How We Work (: Our Focus Areas :) About RWJF

B SRR X

Qur Focus Areas

Healthy Communities

While each community is different, the healthiest ones all share
certain elements. Across the nation, we support initiatives which are
helping to change local conditions that allow communities and their
residents to reach their greatest health potential.

Built Environment and Health »

Disease Prevention and Health Promotion =

Health Disparities 2

Social Determinants of Health >

e

-

'-\.‘

Healthy Children, Healthy Weight

- X

We support research that is helping to expand our understanding of

what shapes health, and programs to help enable all children to
attain their optimal physical, social and emotional well-being,

including growing up at a healthy weight.

‘----------
Childhood Obesity - ’\
L X Yy ¥ L

Early Childhood Development »
Family and Social Support =

Mental and Emotional Well-Being -

Strategies The business of organized information

/o

Health Leadership

Addressing our nation's health challenges and creating healthier
communities requires strong leadership and collaboration across
multiple sectors and fields. We are helping to develop and connect
a diverse array of leaders with a common desire to work together to
build a national Culture of Health.

Health Leadership Development =

Nurses and Nursing =

C STAFFING Experts placing experts

Health Systems

As a nation, our efforts to improve health have centered largely on
health care. Working with hospitals, health cepartments, insurers
and community groups, we are helping bring together numerous
key health systems around a shared goal of better health for all.
Health Care Access =

Health Care Cost and Value =

Health Care Quality =

Health Coverage =

Public and Community Health =



¥R_Z WordStream Qur Software How We Help Pricing Blog PPCU

Cnline Advertising Made Easy

Free Keyword Tool

Discover and export new keywords and
performance data to help you succeed in search.

Enter Keyword or website URL to find suggestions: Choose Industry (Optional): Select Country (Cptional):

QL | hitps:/ifwww rwjf orglenfour-focus-areasitopicsichildhood-obes Health v United Siales v @

_-------------
- = ---~

- . ; <
f\ Showing 10 of 528 keywords g 518 more keywords avallable

- - - - - - = - -
Kemrﬁ oo omomeoeaoose= GDDgIe Search Volume Competition CPC = Dpportunity Score
healthy food 110,000

Get smart keyword recommendations and your
obesity 74.000 personalized Opportunity Score with a
Free Trial of WordStream Advisor

home health care 33,100
healthy eating 33,100
childhood obesity 22,200
morbid obesity 22200
kids health 22,200
healthy kids 18,100
ohesity in america 14,800

healthy foods to eat 14,800




Recommendations
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» Manage SEO/SEM “words” and phrases as part of the taxonomy — do not run on separate
tracks.

Use taxonomy management tools for SEO/SEM.
Use text mining tools to analyze content and surface potential keywords and phrases.
Ranking by Google search volume is an important prioritization metric.

ldentified keywords and phrases should inform the way content is written, especially titles and
headings.

< This all part of the content architecture ecosystem.
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Content architecture ecosystem
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Webography

» Danny Sullivan. “The Periodic Table of SEP Success Factors: 2017 edition now released”.
(June 12, 2017) https://searchengineland/2017-periodic-table-of-seo-factors-276790.

» Martin Kaltenbock. “Text Mining in PoolParty Semantic Suite”. (September 21, 2017)
https://www.slideshare.net/MartinKaltenboeck/text-mining-in-poolparty-semantic-suite.

< Gloria Ward. “7 Critical Success Factors in SEM”. (March 18, 2009).
https://www.slideshare.net/glopin/7crictialfactors.

- “What Is Search Marketing?” https://searchengineland.com/guide/what-is-sem.
> WordStream. “Free Keyword Tools”. http://www.wordstream.com/free-keyword-tools.
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Joseph Busch

[busch@taxonomystrategies.com
[oseph@semanticstaffing.com
mobile +1 415-377-7912
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