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About Taxonomy Strategies

• Teaching organizations about               
the taxonomy lens
• Global companies like Nike

• Government agencies like Medicare

• International organizations like IMF

• Not-for-profits like Save the Children

• More at taxononomystrategies.com

http://www.taxonomystrategies.com/
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Taxonomy creates order, makes sense of things…
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…which can be especially helpful in times of change
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About the Robert Wood Johnson Foundation 

• Largest U.S. philanthropy devoted to health

• Working with others to build a Culture of Health

• Support wide array of research, programs, etc.

• More at rwjf.org

http://www.cultureofhealth.org/
http://www.rwjf.org/
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In recent years, a lot of change



7

Discovering the taxonomy lens…
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RWJF.org “Topics” circa 2014
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RWJF.org “Topics” today
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Through a small victory, expanding the view…
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… and sparking some additional action

And in LinkedIn….

Used in Salesforce….



12

… and then again, more change
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…yet the glasses remain, and a new alliance begins
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Communications & IT: now formally getting oriented

Application 
System

Program 
Database

Content 
Repository

Search & 
Retrieval

Information 
Systems

Preferences 
& Analytics

RWJF Data 
Warehouse

Salesforce
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First pilot: Dynamic Profiles and “Recommendations”

Dynamic Profile
Vanessa, Program 

Associate

My 
RWJF

INTRANET
New research  
products for Vanessa!
o __________
o __________
o __________

EMAIL
To: Vanessa
From: RWJF.org Resources
RE: A grantee submission 
that may interest you

RWJF Data 
Warehouse

Salesforce
 New Grant Concept
 View related people
o __________
o __________
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And ultimately, supporting everything, taxonomy

Our 
Stuff

Topic

Audience

Content 
Type

Target     
Population

Setting

Type of Care

Type of 
Intervention

Location
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Getting aligned, and looking forward 

Targeting & 
Personalization 

Content & 
Knowledge 
Management

Findability 
& Design

Common language, common story

Analytics & 
Reporting
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On the taxonomy lens, a few closing thoughts

• Be opportunistic

• Know your audience

• Know when to share the glasses
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Ari Kramer, Communications Officer
Robert Wood Johnson Foundation

How to reach me:

■ Email: akramer@rwjf.org

■ Phone: 609-627-5969

■ Twitter: @ari_b_kramer

Joseph Busch, Founder and Principal
Taxonomy Strategies

How to reach me:

■ Email: jbusch@taxonomystrategies.com

■ Mobile: +1-415-377-7912

■ Twitter: @joebusch

Thank you!

mailto:akramer@rwjf.org
https://twitter.com/ari_b_kramer
mailto:jbusch@taxonomystrategies.com
https://twitter.com/joebusch
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